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1. Academic Education 
	2009 


	Haifa University, Israel. PhD studies. Continued at Pecs University, Hungary. Topic: "Predictive Factors in Fashion Involvement of First Time Mothers Concern their Newborn's clothes" .Dissertation submitted and oral defense during April 2014.

	1992-1995
	Tel Aviv University, School of Business Management. M.A. in business management, specializing in marketing management and organizational behavior

	1989-1992
	Tel Aviv University. B.Sc. Biology and Life Sciences. Specializing in Molecular Biology and Genetic Engineering.


2. Academic Employment

- 
	1990
	Hadassah College, Derby University, The Open University and others: Lecturer, course coordinator, instructor and curricula preparation for academic courses and external studies in subjects including business management, marketing, consumer behavior, sales, wholesaling and logistics, and others

	1991 - 
	"Select"- Marketing consultancy for Israeli private and government organizations, focusing mainly on the areas of consumption, tourism, footwear, clothing 

Strategic planning and SWOT analysis for organizations

· Identifying marketing-operational strategies for diverse populations

· Determining advertising strategies for organizations

· Organizational consultancy on service and sales

	2000-2005
	Small Business Authority: Establishing a call-in help center for female owned businesses

· Identifying special needs relevant to female enterprises

· Assimilating the methodology amongst nurturing centers around the country

· Developing unique courses and workshops for female entrepreneurship

· Preparing business plans for female owned businesses

	2005-2011
	Ba Ilan University, Center for External Studies: Marketing, Advertising and Sales Track: 

· Developing courses for the broad public on marketing, entrepreneurship and advertising

· Identifying target populations and adapting the product to these audiences

· Developing an advertising strategy for translating and attaining marketing goals

· Cooperation between the track and its graduates to companies in Israeli society

	2010-2012
	Anglo-Saxon – College for property, management and operation of learning centers

· Determining a business plan for the College

· Establishing and operating the Anglo Saxon Property College

· Developing an advertising array for the College and its products

· Managing and motivating staff according to predefined objectives  


2. Academic Activities:

Lectures, workshops, course coordination (partial list)
· Nurturing and entrepreneurship coordinators – Tel Aviv, Jerusalem, Natanya, and other locations) – business entrepreneurship and business management
· Open University – B.A. and M.A. courses on consumer behavior

· Bar Ilan University – External Studies Center: Coordinating, managing and developing the marketing and advertising track, including lectures on marketing strategies, basics of marketing, and introduction to advertising

· Hadassah College: Course on business strategies and marketing behavior (third year students)

· Derby University, Israel : M.A. students: course on competitive strategies

· Tel Aviv University – ongoing studies courses

· Sapir Academic College: B.A. degree in management

· College of Management

· Israel Center for Management: Instruction and guidance to mid-and high ranking managers

· ORT-Israel: Industry and Management (third year studies)

· Wolfson School of Nursing– Training a future cadre for management positions

· Government ministries- Intra-organizational courses

· Meggid Institute: Courses for managers in local authorities

Lectures, workshops study days

· Basics of competitive marketing

· Competitive strategies and strategic planning

· Consumer behavior – (private and business)

· The mix of advertising and advertising strategies

· Quality service and excellence

· Maintaining relationships with customers

· The art of sales and managing negotiations

· Motivating employees and creating motivation in an organization

· Creating a winning team in an organizations

· Managing and trust in sales personnel

· Business entrepreneurship

· Opening a small business and handling objective and subjective barriers

· Self-marketing and developing employees in organizations

5. List of Publications
5.1 Peer reviewed papers

2011. Gertner Moryosseff, I. Possible selves and consumer behavior in first time mothers as related to shopping for baby goods. International Journal of Management Cases, Special Issue: CIRCLE Conference, pp. 127-136(10)

2013. Gertner Moryosseff, I.  The profile of a successful female entrepreneur  Advances in Management, 6 (6).

2013.  Gertner, Moryosseff,  I. The value chain and value creation. Advances in           Management, 6 (10), 1-4. 

5.2 Papers and Abstracts - Proceedings of Conferences

2009. Pecs conference: Culture of Business – Capital of Culture. International Conference October 15-17, 2009. "Cross-cultural differences in Arab Israelis and Israeli first time mothers living in Israel"

2010. 8th International Conference of CIRCLE, Dubrovnik. Possible selves and consumer behavior among first time mothers as related to shopping for their baby's goods.
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